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A summary of the global change. It is your homework to read and
understand it wholly.
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Source: 
https://ugc.berkeley.edu/what-is-
global-change/
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What is love? We will explore several definitions from studious philosophers.

The Greeks: The Greeks traditionally distinguished three notions of love:

Eros
• It is the love of desire, or acquisitive love. It is egocéntric as a  

response to the merits of the beloved (goodness or beauty). It
ignites sexual desire, and it is a reason-dependent type of love. It
implies sexual involvement.

Agape
• The sort of love God has for us persons as well as our love for God

and, of our love for each other. It is spontaneous and unmotivated. 
It is rationally incomprehensible, because it is independent of the
loved individual´s characteristic, and it implies God´s nature in it.

Philia
• Affectionate regard or friendly feeling towards friends, family

members, business partners and our nation´s fellows. It is not
romantic love.
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What is love? We will explore several definitions from studious philosophers.

Jesus Christ: Jesus himself is the demonstration or the actions of what true love means. 
He told us “Love the Lord your God with all your heart and with all your soul and with all 
your mind and with all your strength.  Then Love your neighbor as yourself. There aren´t 
commandments greater than these.” Mark 12: 30-31

Saint Paul:
If I speak in the tongues of men or of angels, but do not have love, I am only a 
resounding gong or a clanging cymbal.  If I have the gift of prophecy and can fathom all 
mysteries and all knowledge, and if I have a faith that can move mountains, but do not 
have love, I am nothing.  If I give all I possess to the poor and give over my body to 
hardship that I may boast, but do not have love, I gain nothing.

Love is patient, love is kind. It does not envy, it does not boast, it is not proud.  It does not 
dishonor others, it is not self-seeking, it is not easily angered, it keeps no record of 
wrongs.  Love does not delight in evil but rejoices with the truth.  It always protects, always 
trusts, always hopes, always perseveres. (1st Corinthians 13:1-6)
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What is love? We will explore several definitions from studious philosophers.

Saint Augustine: The concept of love in Saint Augustine as it pertains to the two 
possibilities of man, being towards the creation of God (cupiditas) and being towards the 
Creator (caritas). The author argues Cupiditas seeks to find satisfaction in the creation and 
discloses it as an end itself, whereas caritas loves the world for the sake of God and 
discloses it as a means attaining God

Saint Thomas Aquinas: Love is “the choice to will the good of the other.”  This definition 
fully encompasses and expresses what love is in its fullness. Love is an action, it is a 
selfless action, that seeks to lead others towards a relationship with God and, eventually, 
heaven. 

Fr. Pedro Arrupe, S.J. : Nothing is more practical than finding God: that is, than falling in 
love in a quite absolute way. What you are in love with, what seizes your imagination, will 
affect everything. It will decide what will get you out of bed in the morning, what you do 
with your evenings, how you spend your weekend, what you read, who you know, what 
breaks your heart, and what amazes you with joy and gratitude. Fall in love, stay in love, 
and it will decide everything.



01-Jul-22 Eleonora Escalante Strategy. Copyright 2016-2022. All rights reserved. 7

WHAT´S UP WITH WATER: 
Pouring Water Into Corporate Strategy.
What is love? We show you several definitions from studious philosophers.

Aristotle: First, it is unequivocally and emphatically altruistic: one wishes and acts to realize good things 
for the other’s sake, in accord with what the other conceives of as good – reciprocally so in the case of 
friendship. Second, for Aristotle, love is not as a sentiment or feeling but a settled intention; which, 
moreover, has as its object the well-being of the other. 

Plato: “Any general aspiration towards the good things and to happiness, that’s Love”

Tolstoy: “Love has always been based on the renunciation of individual property”

Descartes: ”Love is a passion that can arise in us, without in any way we could see if the object that 
causes it is good or bad ”

Spinoza: “Love is nothing, but a joy accompanied by an external cause”

Schopenhauer: “Love is a trap for men to perpetuate the species”

Max Scheler: Scheler's phenomenological philosophy tells us that love is an irreducible phenomenon 
that cannot be identified with striving, desiring, or longing. Love is primarily a spiritual act that is a 
movement. Love is that movement wherein every concrete individual object that possesses value 
achieves the highest value compatible with its nature and ideal vocation; or wherein it attains the ideal 
state of value intrinsic to its nature” 
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What is love? We show you several definitions from studious philosophers.

Martha Nussbaum: “Love is what gives respect for humanity its life”

Ortega y Gasset: “Love is that splendid triggering of human vitality the supreme activity which nature 
affords anyone for going out of himself toward someone else”

Hannah Arendt: “Love, by its very nature, is unworldly, and it is for this reason rather than its rarity that it 
is not only apolitical but antipolitical, perhaps the most powerful of all antipolitical forces.””

Zubiri: “Zubiri has presented a magnificent painting, based on the love that transcends all distance, 
that reaches eternity. In it he has placed the personal God who manifests his infinite perfection in an 
effusive, creative love; in turn, the creatures respond to the divine call, they strive to fill the emptiness 
of their being with the ontological fullness that is offered to them. With that force they can ascend to 
generous love, to agape, which unites their personal being with the source of Love and leads them to 
realize fraternity with other people; rational creatures thus reach happiness, by fulfilling their spiritual 
destiny. ”
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What is love? We show you more recent views of love, and its 
respective theorists or proponents.

Love as Union Love as ValuingLove as Robust Concern

• The union view claims that love 
consists in the formation of (or 
the desire to form) some 
significant kind of union, or a 
“we”.

• The “we” notion could be a
lover and the beloved.

• Here we can include the 
following proponents: 
Aristotle, Montaigne, Hegel, 
Scruton, Solomon Nozick, 
Fisher, Delaney.

• Love is caring about your 
beloved for his or her sake to 
be part of what it is to love her 
or him.

• Caring for a beloved´s well 
being implies that the lover is 
being transformed through the 
beloved influence, insofar 
become vulnerable to things 
that happen to the beloved.

• Proponents of this theory are
Taylor, Newton,-Smith, Soble, 
LaFollete, Frankfurt and White.

• This view understands love to 
be distinctive in two ways:

• Love as appraisal value Love is
fundamentally a matter of
acknowledging and
responding in a distinctive way
to the value of the beloved
(Proponents: Kolodny,
Welleman, Kant) 

• Love as a bestowal of value:
Love is fundamentally a matter 
of bestowing value on the 
beloved.  Love confers 
importance no matter what the 
object is worth.  (Proponent:
Singer).
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Why to love another?

Ultimately there is only one reason for love: that one grand 
reason is “ because we bring out the best in each other”

Why to love water?

• Because water and people are a “we”. We live in deep communion. We are 
more than a need and a want for each other to subsist. Because water loves 
us with disinterested pasts. Because spiritually, water (and all interrelated 
cycles) is the most precious gift of the creator of the universe.

• From the point of view of Zubiri, without water we couldn´t be what we are as 
a lovely sentient reality.

• Loving water, from a perspective of unity; robust concern or granting/offering 
us a value is a gratitude to the creator.

• We owe water the culmination of God´s love for us. So, by caring for it, as our 
beloved, with all our heart; we are giving back what water has given us.

• Ultimately, because we bring out the best in each other.


